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Journal of Marketing (JM) develops and disseminates knowledge about real-world marketing questions useful to scholars, educators, managers, policy makers, consumers, and other societal stakeholders around the world. It is the premier outlet for substantive marketing scholarship. Since its founding in 1936, JM has played a significant role in shaping the content and boundaries of the marketing discipline. Learn more about JM here.
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							The Dangers of Misaligned Product Co-development Contractsâ€”And How They Can Derail Innovation in High-Tech Firms						
					


					Collaborations between a firm and a supplier can be beneficial but may also expose the firm to various transactional hazards. A new Journal of Marketing study finds that misaligned product co-development contracts significantly derail firm innovation.
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					This Journal of Marketing special issue addresses the complexities arising from disruption in the health care industry while paving the way for further research into how marketing can empower choice, foster competition, and improve health outcomes.

		
		
	









For Authors










Editorial Leadership




	Editors
	Associate Editors
	â€‹Editorial Review Board
	â€‹Advisory Board
	Meet JM at a Conference
	JM Editorial Cornerstones
	Developmental Editors












Submit a Paper




	â€‹Submission Guidelines
	Editorial Missionâ€‹
	Submit a Manuscript
	Writing Clarity Calculatorâ€‹â€‹












Calls for Papers




	Expanding the Boundaries: Marketing as a Multidisciplinary Knowledge Creation Engine












Editorial Policies




	AMA Journal Policies
	Journal of Marketing Policy for Research Transparency 
	Appeal Policy












Take the JM Journey
















JM Editorial Cornerstones








Additional Resources






For Marketers




	Scholarly Insights
	The JM Buzz Podcast
	Webinars for Managers
	JM Press Releases








For Scholars




	IJRMâ€“JM Reviewer Workshop at EMAC 2023
	Webinars for Scholars
	Insights for the Classroom
	Challenging the Boundaries of Marketing
	Videos: What Academics Can Learn from Practitioners
	Resources for Reviewers
	JM Awards








Special Issues




	Marketing in the Health Care Sector
	Better Marketing for a Better World
	New Technologies in Marketing
	JM-MSI Special Issue








Explore the Journal




	Current JM Issue
	Articles in Advance
	Recently Accepted Manuscripts








Connect




	Get Article Alerts
	Meet JM at a Conference
	Follow JM on LinkedIn
	Get JM updates on X (Twitter): Follow @JofMarketing










DEI Commitment




Journal of Marketing is committed to a diverse, inclusive, and welcoming publishing environment that includes editorial teams and scholars of all races, genders, sexual orientations, and religious affiliations around the world. JMâ€˜s marketplace of ideas thrives when diverse people and perspectives come together to tackle important marketing questions and problems facing our world.






















	











Journal of Marketing Research (JMR) delves into the latest thinking in marketing research concepts, methods, and applications from a broad range of scholars. It is included in both the Financial Times top 50 business journals and the University of Texas at Dallas research rankings journal list. Learn more about JMR here.
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							A Better Way to Provide Precommitment Offers: First â€œNow,â€� Then â€œLaterâ€�						
					


					To promote farsighted behaviors (e.g., saving for retirement), marketers and policymakers often give consumers the option to precommit, or “do it later.” A Journal of Marketing Research study shows how one simple design change can make this more effective.
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					Why do consumers opt-in to ad tracking and how to they react to ads once they’ve done so? A new Journal of Marketing Research study shows how even great ads can backfire when served too often to opted-in consumers.
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Journal of Public Policy & Marketing (JPP&M) is a forum for understanding the nexus of marketing and public policy, with each issue featuring a wide-range of topics, including, but not limited to, ecology, ethics and social responsibility, nutrition and health, regulation and deregulation, security and privacy. Learn more about JPP&M here.
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					JPP&M special issue editors Marie Louise Radanielina and Yany GrÃ©goire set out to add marketing voices to the conversation about radicalization. Check out the research here.
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					Check out the research in the January 2024Â Journal of Public Policy & MarketingÂ special issue, “Meta-Analyses and Systematic Reviews in Marketing and Public Policy.”
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Journal of International Marketing (JIM) is dedicated to advancing international marketing practice, research and theory. This journalâ€™s prime objective is to bridge the gap between theory and practice in international marketing for business scholars and practitioners. Learn more about JIM here.
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					How do economic fluctuations affect consumers’ preference for global vs. local products? This Journal of International Marketing article explains.
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					The June 2023 issue of Journal of International Marketing is a special issue on Theory and Practice in Global Marketing (TPGM). Click here to view the articles.
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					In a first-of-its-kind study, Journal of International Marketing researchers find that promotingÂ danceÂ more widely as a recreational/physical activity for all ages may have beneficial effects not only for individuals but also for the organizations they work for.Â 
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Journal of Interactive Marketing aims to identify issues and frame ideas associated with the rapidly expanding field of interactive marketing, which includes both online and offline topics related to the analysis, targeting, and service of individual customers. We strive to publish leading-edge, high-quality, and original research that presents results, methodologies, theories, concepts, models, and applications on any aspect of interactive marketing. Learn more about the journal here.
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					A new Journal of Interactive Marketing study shows how ad blockers can be beneficial for consumer targeting and can increase the value of ad slots for publishers.
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					Wearable tech such as smart watches and fitness trackers provide users with large amounts of dataâ€”but how does all this data help them improve their lives?
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					Check out the research from the latest Journal of Interactive Marketing special issue.
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					The winners of the 2022 Best Paper Award are Bianca Harms, Janny C. Hoekstra, and Tammo H. A. Bijmolt. Click here to learn more about the winning article and view the finalists.

		
		
	








Additional Resources






Explore the Journal




	Current Issue
	Articles in Advance
	All Issues








Special Issues




	Information Technologies and Consumersâ€™ Well-Being
	Examining the Unanticipated Consequences of Interactive Marketing
	Big Data, Technology-Driven CRM & Artificial Intelligence
	Mobile Marketing








Connect




	Get Journal of Interactive Marketing Article Alerts
	Follow Journal of Interactive Marketing on LinkedIn
	Get Journal of Interactive Marketing updates on X (Twitter): Follow @ama_journals
















	






		

			


							
		
		

		
			
				
					
				
			


			
	
		
			Join AMA		
	

		


		

				About AMA
	Contact Us
	Get Help
	Terms of Use
	Privacy Policy
	Code of Conduct
	FAQ
	Media Kit
	Certification Portal
	Toolkits
	Job Boards
	Marketing Services Search
	Strategic Partnerships
	Media


			
	
			
								facebook
			
		
	
			
								twitter
			
		
	
			
								linkedin
			
		



		


		

	© 2024 American Marketing Association. This site content may not be copied, reproduced, or redistributed without the prior written permission of the American Marketing Association or its affiliates.	


	
		
	



	

	


		
	
		
				
										By continuing to use this site, you accept the use of cookies, pixels and other technology that allows us to understand our users better and offer you tailored content. You can learn more about our privacy policy here					

		
				
			Got it		
		
		
			Dismiss notification		

		

	



																  
				
	







	